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Leave a 
symbol of 
hope with  
a gift in  
your will.

“I want my will to represent my values – to be  

a symbol of kindness carried forward into the 

world, long after I’m gone.

“That’s why I’m including a gift to the British 

Red Cross. Because throughout my life, 

they’ve been a symbol of protection, comfort 

and hope – when it’s needed most.

“So whatever happens in the world when  

I’m gone, I’ll know – through that symbol,  

I’ll be there.”

And as part of the Free Wills Network,  
you can make or amend your will for  
free, today – with no obligation. 

redcross.org.uk/mywill  
or call 0300 500 0401

The British Red Cross Society,  

incorporated by Royal Charter 1908,  

is a charity registered in England and  

Wales (220949), Scotland (SC037738),  

Isle of Man (0752) and Jersey (430).
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The electric Garolla door rolls up vertically, taking 
up only 8 inches inside your garage. Our expert 
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Give us a call today and we’ll come and 
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In This Issue…
I spent the first throes 

of lockdown confined 

to my tiny London 

bedroom. I was bored. 

I was frustrated. I was 

missing friends. But just 

outside my window hung the 

bows of a huge horse chestnut tree. 

So close was this tree, that I could 

lean out of my window and pluck a 

shiny conker straight from its 

branches. As days wore into weeks 

and weeks into months, the tree 

proved a surprising comfort—home 

to a family of squirrels who kept me 

company, springing into eyeline out 

of nowhere as I tapped away at my 

laptop. When all else is chaos, trees 

remind us of the constancy of life. To 

remain rooted and wait for the storm 

to pass. On p82, five celebs join us to 

celebrate some of Britain’s best-loved 

trees. Why not email us at 

readersletters@readersdigest.co.uk 

and let us know about your own!

He may be the 

godfather of the 

modern pop song 

and the founding 

member of the biggest 

rock band on the planet, 

but when you read an interview with 

Paul McCartney, the feeling you get is 

one of talking to a good, trusted 

friend —the kind who’s generous with 

their time and always willing to lend 

some wise but unimposing advice. 

On p20, the beloved ex-Beatle talks 

about living one day at a time, his 

unique gift for songwriting and his 

laid-back relationship with fame, 

which he considers “boring.”

 And on p118, we explore a 

different kind of celebrity: a culinary 

one. To celebrate the upcoming 

release of restaurant drama Boiling 

Point, we take a look at some of the 

greatest films celebrating the 

frienzied world of kitchens and  

the eccentric chefs who run them. 

Anna Eva

EDITORS’ LET TERS  

You can also sign up to our newsletter at readersdigest.co.uk 

Reader’s Digest is published in 27 editions in 11 languages

             facebook.com/readersdigestuk         twitter.com/readersdigestuk          @readersdigest_uk 

FOLLOW US



Over To You
LETTERS ON THE September  ISSUE

We pay £50 for Letter of the Month and £30 for all others

BELOVED NOTRE DAME

As an avid student of 

history I remember 

watching with abject 

horror the Notre Dame 

Cathedral fire in 2019 

and weeping at the loss 

of history. Therefore it 

was great to read in the 

September issue the 

article “Saving Notre 

Dame” where we were 

updated on the progress 

to save and restore this 

wonderful building. It was 

great to read that a lot of 

it was actually still intact, 

such as priceless works 

of art. It was also pleasing 

that historians and other 

experts are using this 

opportunity to study the 

building, especially the 

parts that were exposed 

during the fire in order to 

learn as much as they can 

prior to its restoration.

 — LUKE RUSSELL,  Wake�eld

I strongly agreed with what Dr 

Max Pemberton had to say in his 

September column, “What A Pill 

Can’t Fix”.

As suffering from financial and 

emotional problems is widely 

known to contribute to a patient’s 

health concerns, it is simply not 

acceptable for the expectation that 

a miracle pill can be given to bring 

about a magic cure.

Doctors need to see the bigger 

picture before they can make a 

true diagnosis and bring about an 

improvement to their patients’ lives. 

A friendly and non-judgmental 

chat can often go a long way to 

making a person feel valued and 

acts of kindness lift the mood and 

decrease stress levels.

Just being more considerate as 

a nation could drastically reduce 

mental health issues that we face.  

 — GLORIA WILDING, Merseyside

LETTER OF THE MONTH
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Send letters to readersletters@readersdigest.co.uk

Include your full name, address, email and daytime phone number. We may edit letters  
and use them in all print and electronic media 

WE WANT TO HEAR FROM YOU!

MOTHER KNOWS BEST?

I was most interested in your 

feature “8 Medical Myths 

Debunked For Good” by 

Susannah Hickling. Growing up, 

I was constantly bombarded with 

strange medical tales that often 

scared me and even prevented 

me from sleeping. I remember 

my mother telling me that 

reading under the bed covers 

with a torch at night would make 

me go blind. As an avid reader, 

of course I disobeyed her, but 

I would worry all night about 

losing my sight! 

In a modern world of great 

medical advances, it’s funny how 

we still look back at “old wives’ 

tales” to seek out answers to 

health issues. Perhaps we seek 

out nostalgic ideas to remind  

us of when life was just simple 

and uncomplicated.

 — SUSANNA LEWIS, Knaresborough  

JON SHOULD RULE THE WORLD   
If there is one person who ought to be 

in charge of the world it is Jon Batiste. In 

September’s “If I Ruled the World” column, 

he champions honesty, such an outdated 

virtue that I’m surprised that’s it’s even still 

in the dictionary.

I particularly appreciated his stance on 

reparations for Black Americans. History 

exonerates those brave explorers who 

“discovered” the Americas and regarded 

it as their own despite the fact that it was 

already inhabited. In the North, the First 

Nations were herded into reservations and 

in the South, people were sold as slaves. In 

years to come, the owners, not the slaves, 

would receive compensation when slavery 

was abolished!

That well known idiom “money talks” 

reminds us all too clearly where the future 

lies, but it’s worth remembering that 

wealth and honesty can work together—

there’s nothing to lose! 
 — PHILIPPA SAMPSON, Torquay



The value of your home is 
very likely to be growing as 
house prices are set to rise by 
30% over the next decade.* 
However, you cannot put 

a price on the lifetime of memories 
and connections associated with your 
treasured space. As such, selling up to 
cash in on its rising value might be the 
last thing on your mind.

The most popular equity release 
product, a Lifetime Mortgage, is a flexible 
way to take advantage of the increasing 
amount of wealth locked up in your home.

The best part is that you don’t sell your 
home, so you can hold onto familiarity 
and comfort whilst benefitting from the 
fact that your home might also increase in 
financial value.

More for the things that matter
Perhaps you have a vital support network 
just around the corner, a long-running 
rapport with the local shopkeeper and 

Unlock 
the value 
you hold 
in your 
home with  
equity  
release



PARTNERSHIP  
PROMOTION

knowledge of the best-kept beauty spots 
in the area? 

Reader’s Digest Equity Release is on 
hand to ensure you don’t have to give up 
your treasured routine to have the funds 
you need in retirement.  

One of our friendly advisers will work at 
your pace to understand your individual 
needs and oversee all of the more 
daunting financial processes. All that is left 
for you to do is enjoy greater flexibility in 
your day-to-day spending and continue to 
love where you live.

How does a Lifetime Mortgage work?
There are no required repayments with a 
Lifetime Mortgage, although many of the 

plans available allow you to make some 
should you wish. The amount borrowed 
plus interest is usually repaid upon the 
sale of your home when you pass away or 
enter long-term care.

By releasing equity today, there will 
naturally be less available to your estate 
in the future. Your entitlement to means-
tested benefits may also be a�ected.

Your equity release journey
Call the friendly Information Team at 
Reader’s Digest Equity Release today on 
0800 029 1233 to kickstart the process 
of receiving the right advice and support, 
every step of your journey.

Their UK-based team will be able to tell 
you just how valuable your home is and 
book you in for an appointment with one 
of their fully qualified advisers so that you 
can understand all of the options available 
to you before proceeding. n

For more information visit:

or call

0800 029 1233

www.Readersdigest.co.uk/er2

*Mortgage Solutions, UK house prices to increase by 30% in the next decade 
This is a Lifetime Mortgage which will impact the value of your estate and could a�ect your entitlement to 

means tested benefits. To understand the features and risks, ask for a Personalised Illustration. Reader’s 
Digest Equity Release is a trading style of Responsible Life Limited. Responsible Life Limited is Authorised 

and Regulated by the Financial Conduct Authority and is entered on the Financial Services Register  
(https://register.fca.org.uk) under reference 610205. Only if your case completes will Responsible Life 

Limited charge an advice fee, currently not exceeding £1,490.
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SEE THE WORLD...
 turn the page  
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…DIFFERENTLY
This spectacular Dragon temple, 
named Wat Samphran, is located in the 
province of Nakhon Pathom, roughly  
25 miles west of Bangkok, Thailand. 
Finished in 1985, this Buddhist temple is 
262 feet-high, a nod to Buddha himself 
who died at the age of 80. The 17 floors of 
the pink tower are filled with statues and 
shrines including a giant bronze Buddha. 
The exterior is scaled by the impressive  
green dragon. Rarely frequented by 
tourists, visitors are encouraged to  
perform luck bringing rituals while there, 
such as saying a prayer while touching the 
dragon’s massive claws or stroking the 
dragon’s chin on the top floor. 
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W
e’re getting a new 

mattress. I decided this 

after waking up with a 

bad neck and then  

a bad back. The alternative remedies 

(eat fewer carbs, lose weight, face 

the fact that getting gout and then a 

back condition might possibly point 

to a drinking problem) were too 

appalling to contemplate. So, we’re 

getting a new mattress.

I was further convinced this was 

the correct course of action when, 

looking back through my inbox, 

I deduced we had purchased our 

current bed in 2013. Eight years—the 

magic number! This triggered my 

internal monologue to replay all 

those ads I’d inadvertently absorbed: 

"It’s recommended to change 

your mattress every eight years." 

Recommended by whom? Not, 

perchance, the very fellows hoping 

to shill me a mattress?! It’s a long-

term ad strategy, but it works—like 

that big billboard promoting our 

local undertaker.

I nearly did the millennial 

thing, and ordered online; being a 

podcaster, I almost felt obliged to use 

one of the "disruptor" brands who 

advertise exclusively on podcasts, 

including mine. “Delivered in a box, 

with a 30-day free trial!”, the script 

says. But don’t you have to actually 

lie down on a bed first, before 

deciding if you like it? And wouldn’t 

it feel tremendously wasteful to 

audition multiple mattresses in your 

own bedroom, and then summon a 

courier to pick up each unwanted 

This month, a rare trip to a bed warehouse proves to  
be quite the experience for Olly 

Mattress Madness

Olly Mann presents  
Four Thought for  
BBC Radio 4, and  
the podcasts The  
Modern Mann, The  
Week Unwrapped  
and The Retrospectors
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mostly on your side, or your back?," 

was his next question; to which I 

thought, how would I know, I’m 

asleep?, but answered with, "a bit of 

both?." He nodded sagely and did 

some more button-pushing. 

"And which of you sleeps on 

the left, and who on the right?". 

He looked me up and down as I 

responded, tilted his head, and 

tapped a top secret code into the 

touchscreen, which presumably 

translated as "husband fat, wife 

thin." Then he invited us to lie down.

There was a TV screen on the 

ceiling above us; this made me 

feel like one of Peter Stringfellow’s 

conquests. A video played, 

supposedly occupying us while 

the bed-computer "calibrated" our 

profile, but which was evidently 

intended to impart some soft-sell 

messaging, masquerading as pop 

psychology: "Did you know you 

spend half your life in bed?," that sort 

of thing. Oh yes, and the Eight Years 

message again. "It’s recommended 

to change your mattress every eight 

years." I know! I KNOW.

After this process, which was 

admittedly rather reviving (it’s not 

often you get a lie-down in a retail 

park)—Mustafa guided us over 

to the bed that the algorithm 

had "chosen" for 

us, based on our 

"information". 

Stop press: the 

bed was not in the 

one? Mightn’t you end up with a 

mattress you detest, out of sheer 

embarrassment?

So, we stomped off to our nearest 

"bed warehouse"—is there a less 

cosy, snuggly word in the lexicon 

than "warehouse"?—to investigate 

our options. It turns out the big 

retailers, eyeing the threat from 

the bed-in-a-box brigade, have 

responded by imposing a layer of 

dubious "artificial intelligence" over 

what should be a straightforward 

shopping experience. 

The manager, Mustafa, met us at 

the door (we’re not mattress VIPs, 

he just happened to be standing 

there) and led us over to some sort 

of experimental bed-computer, as 

one might expect to find in a Beverly 

Hills clinic. He inputted our vital 

statistics with deep seriousness, like 

a security officer at Gatwick.

"What age bracket are you, 

please?," he asked, gesturing at 

broad categories that seemed 

purpose-designed so we didn’t have 

to shriek "FORTY!" out loud. 

"The middle one," I 

conceded. 

"Do you sleep 

18 • NOVEMBER 2021
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                                       Guy Fawkes Trivia 

                             1. In what year was the failed gunpowder plot?

                   2. The plotters planned to assassinate which king?

                           3. Was Guy Fawkes Catholic or Protestant?

      4. Which gingerbread cake is associated with Guy Fawkes Night?

                            5. In which English city was Guy Fawkes born?

   6. Who was the leader of the Gunpowder plot? It wasn't Guy Fawkes!

Answers: 1.1605 2. King James I. 3. Catholic, the plot was to end anti-Catholic 

discrimination by Westminster. 4. Parkin . 5. York. 6. Robert Catesby.

R E A D E R ’ S  D I G E S T

sale (despite the fact that the "sale" 

seemingly included everything else 

in the store, and began the day the 

dinosaurs died).

Mustafa talked us through the three 

types of filling: pocket sprung (too 

springy), memory foam (too foamy), 

and then, WHAT FRESH HELL IS THIS 

pocket sprung with a "cooling gel 

topper". I had no idea "toppers" were 

even a thing, and definitely hadn’t 

known that I wanted one, but on trying 

it out, it seemed the most comfortable. 

Slowly, I was talked into buying one. 

Imagine my surprise when it turned 

out to be the most expensive!

You’re a walking wallet in a bed 

warehouse. Ordinary punters have no 

hope of knowing when we’re being 

fleeced. I mean, put me in the tech 

section of a department store, and I 

NOVEMBER 2021 • 19

can assess whether the innovations 

on offer are pointless trinkets or 

life-changing innovations. Place me 

in a Menswear section, and I know 

which styles match my taste. But, a 

bed warehouse? A shop I only visit 

once a decade? I have no context. I 

don’t know whether a "topper" is a 

frivolous addendum, like a slushie 

maker, or a crucial bit of apparatus, 

like a Magimix. 

After some amateurish haggling 

on my part, Mustafa sold us yet more 

(pillows, a mattress protector, an 

entirely pointless insurance scheme), 

but with a seemingly generous 

discount, thereby creating the illusion 

we were getting a bargain, despite us 

spending more; and we left, £1,500 

lighter. He’s good, that Mustafa. I’ll tell 

him so, in another eight years' time. n
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E
ven in his very darkest 

moments, there’s always 

been something decidedly 

light-hearted about Sir  

Paul McCartney.

He is the iconic principal of popular 

music; he’s the man who’ll wink 

during a photoshoot or pull out a 

two-finger peace sign mid-interview. 

He’s the guy who’ll bob down the 

street humming or whistling a song by 

one of his favourite contemporaries—

think John Lennon, Bob Dylan, Brian 

Wilson, Stevie Wonder; yet also 

modern “equals” such as Beck and 

St Vincent, and even new-wave soul/

dub experimentalists Khruangbin.

When tragedy and disappointment 

has come—the death of John Lennon 

in 1980, the sad passing of wife 

Linda who lost her battle against 

breast cancer in 1998, the very public 

collapse of his marriage to Heather 

Mills a decade later—it’s never been 

long before the singer, songwriter, 

producer and, let’s be frank, godfather 

of the modern pop song, has rallied. 

Almost impossibly quickly he would 

be snapped loafing down the King’s 

Road in a pair of shabby cords, or 

back on the Radio City airwaves 

pushing a new solo project, or flitting 

between expressions of awe and 

bemusement on the front row of one 

of daughter Stella’s catwalk shows.

Sir Paul’s ability to “let it be” is 

perhaps like that of no other. For  

a start, few can rival his time at the 

coalface of the music industry.  

Across 60 years, rarely has he afforded 

 ENTERTAINMENT 

Why, even after six decades, Sir Paul McCartney’s 

magical mystery tour rolls on into the next town

Sir Paul McCartney

By Danny Bowman

“There’s Nothing Stranger 
Than Celebrity”  
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himself more than a few months away 

to recharge. “I’m not sure if it’s habit 

or necessity,” he begins, “but it feels 

incredibly awkward to me not to be 

making music; and when I’ve got a 

bunch of songs coming together it 

feels similarly unnatural to keep them 

to myself—I just want to share them.”

The resilience McCartney shows 

is matched only by a creativity 

that crosses almost every accepted 

genre. The proud Liverpudlian may 

not have ever strayed into David 

Bowie-esque levels of reinvention—

“there’s no drum ‘n’ bass in my back 

catalogue” he laughs—but a passion 

to experiment with and experience 

sound through the perspectives of 

others is a redeeming feature of his 

six-decade-long pursuit of music 

mastery. From the perfect pop of 

early Beatles into darker “world 

music” sounds that reflected the 

band’s literal journey across far-flung 

continents; from sultry folk to the 

later prog-rock sounds of Wings; from 

Eighties influences that included 

Michael Jackson and Johnny Cash, 

right through hooking up metal 

numbers with Foo Fighters and hip-

hop segments alongside Kanye West. 

Crikey, he even guested alongside 

John Lennon on a Rolling Stones 

track in 1967… what rivalry?!

It all just proves that those 

who have arrowed accusations 

of arrogance at McCartney are 

missing the target. Far from these 

collaborations being the actions of 

I N T E R V I E W :  P A U L  M C C A R T N E Y

The Beatles in 1960. From left to  
right: Ringo Starr, George Harrison, 
 John Lennon, and Paul Mccartney
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an artist who believes that whatever 

he makes is marketable, there’s a 

much simpler humility in his work—a 

desire to continue testing and trialling 

new formulas. “The truth is I’m a 

music fan,” he concedes. “I just love 

the lyrics and sounds and beats and 

harmonies. A great track is a great 

track, after all, no matter if it’s pop, 

rock, R&B, metal—whatever. And 

seeing how others go about their 

art means I can still build my own 

knowledge. I want to do that.

“I don’t make records with the 

intention of being edgy or clever or 

popular for the sake of it,” he says, 

although it’s easy to forget that much 

of The Beatles’ early work showcased 

technical and sonic innovations that 

were simply game-changing. 

“The truth is, there’s some music 

you feel as though you are writing it 

for the audience; while in other tracks 

you’re doing it more for yourself; but 

I wouldn’t be doing any of it if I didn’t 

get that same thrill I’ve always had. 

It doesn’t matter how much other 

stuff in the industry has changed, the 

feeling you get from music will always 

be the same. It’s an excitement, an energy.”

Through everything that’s stayed 

the same for Sir Paul, it’s clear the 

rapid changes in the industry—

most brought on by the advent of 

digital music—have left the ground 

underfoot rougher than it once was.

“Nothing subscribes to the old 

rules anymore. Does that fill me 

with sadness? Perhaps a little,” 

he concedes. “It’s a very different 

landscape, and the truth be known 

I’m just glad to still be a part of it, so  

I can’t criticise it too much.

“I do miss the days when singles 

were a prelude to the album, and then 

the tour after that. I miss physical 

formats, but at the end of the day, you 

know, there are no hard and fast rules 

for promoting a record, for getting 

your face and your voice out there; 

and actually, there never were.”

Perhaps McCartney’s antidote to 

the way the industry has changed 

so profoundly can come through 

other creative processes. His recent 

foray into children’s book-writing 

seems to abide by many of literature’s 

traditional sensibilities, and his quirky 

Grandude and Nandude characters 

have also allowed him to repackage 

that chipper, cheerful, cheekiness 

of his we first witnessed when The 

Beatles leapt onto the scene with 

“Love Me Do”, a single that celebrates 

its 60th anniversary in October 2022. 

Indeed, McCartney recently revealed 

R E A D E R ’ S  D I G E S T

“THE TRUTH IS I’M A 
MUSIC FAN. A GREAT 
TRACK IS A GREAT 
TRACK NO MATTER IF 
IT’S POP, ROCK, R&B, 
METAL, WHATEVER”
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himself as the man behind a series 

of mysterious ads placed in the Daily 

Record, Manchester Evening News and 

Liverpool Echo, guiding readers to 

Twitter handles #Where’sNandude? 

and #I’veSeenNandude! The 79-year-

old, worth an estimated £1.2billion, 

certainly has the resources to dabble 

in a spot of guerrilla marketing, 

and used the space to promote the 

latest installments in his book series, 

named Grandude’s Green Submarine.

“It’s been a lot of fun,” he says, 

“and writing for the grandchildren is 

always such a thrill. With everything 

else that’s been going on, I think 

it’s important to remove ourselves, 

to fantasise. I’ve always loved 

transporting myself to different 

places, or inside the mind of 

characters. It gets the mind away from 

the chaos, the monotony.”

McCartney has a long and 

decorated history of doing just 

that. Even in The Beatles’ pomp, 

the likes of “Eleanor Rigby”, 

“Yellow Submarine”, “Sgt Pepper”, 

“Blackbird”—which detailed the 

American civil rights situation of the 

Sixties—and others were diversions 

from the self, or from a cliched two-

and-a-half minutes about falling in 

love. McCartney has always been an 

artist obsessed and intrigued not by 

his own existence, but by others’. And 

not just in big gestures either—the 

premise extends all the way down to 

photo opportunities and autographs.

“I’ve always said that at the end 

of a photo opportunity you feel a bit 

empty,” he says, segueing sharply. 

“It’s like the exchange is for nothing 

more than a kind of badge. Great 

badge too—what you’ve usually got is 

a ropey photo with a poor backdrop 

and me looking a bit miserable.  

I won’t typically do the photo thing 

these days because I think we should 

all be more excited about having 

a conversation. So let’s chat, let’s 

exchange stories. I actually find 

people more receptive to that anyway. 

Social media has lessened a lot of the 

mystery where recognisable people 

are concerned. I really want us to 

get back to the raw value of actually 

having a conversation with someone. 

It’s nice.”

And as for the era of the autograph, 

McCartney is glad to see the back of 

it. “It always struck me as a bit of a 

strange thing. ‘Here, can you write 

your name down on the back of this 

till receipt please?’. ‘Why? We both 

know who I am’,” he laughs.

“Listen, there’s nothing stranger 

than celebrity culture, and I’m not 

I N T E R V I E W :  P A U L  M C C A R T N E Y

“THERE’S NOTHING 
STRANGER THAN 
CELEBRITY CULTURE. 
I’M NOT A FAN. ALL THE 
BRAVADO AND STATUS 
BECOMES BORING”
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a fan of it. I’d much rather just meet 

people and talk to people on a level. 

You get to the point where all the 

bravado and status becomes boring, 

and you yearn for normality.”

Regretfully, that’s probably not 

something McCartney is ever going to 

be able to claim for himself; at least, 

not in a public space. “I’ve always been 

the guy who will go on the subway or 

will take a bus. Some famous friends 

of mine say, ‘Don’t you take your 

bodyguard?’, and I’ll say, ‘No, I try to 

escape the bodyguard!’”.

Even recently, McCartney was 

seen hanging about at a bus stop 

in Liverpool on a trip back to the 

city where it all started, to mark 

what would have been wife Linda’s 

80th birthday. Contemplative and 

sentimental, to a point, the star is 

clearly able to compartmentalise life 

events in living for the moment. And 

why not, he is happily married again, 

to American Nancy Shevell, and has 

five accomplished children.

Commentators note how grounded 

McCartney is, though the truth is you 

would have said exactly the same 

of a 22-year-old McCartney as The 

Beatles sat on the cusp of true global 

stardom when they cracked America 

in 1964. “They were exciting times,” 

he says. “The US was just a place 

read about and seen on black and 

white television screens. Heading 

out there was incredibly exciting and 

almost like a parallel universe; but we 

still wanted to do it with a sense of 

At a Hey 
Grandude book 
signing in 2019
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control. We had said to our manager, 

‘Look, we’re not going to America 

until we have a number one record,’ 

which, when you think about it, was 

really quite a bold move. The reality 

was we’d seen other stars from Britain 

go there and just fade into the general 

scene. We knew we were going to wait 

till we’d got a chart-topper, and we 

did eventually with ‘I Want to Hold 

Your Hand’, and the thing just hit the 

roof. It was important for us, though. 

We were confident lads, but a lot of 

that was down to the fact we had a 

number one record with which we 

could back up the bravado.”

Over the years since, amidst the 

plectrums and the plaudits, there have 

been a bevy of half-truths, mistruths, 

and downright lies. Flying pizzas 

from London to New York, laying 

25,000 flowers by the M4 to advertise 

a photography exhibition of Linda’s, 

turning a yacht into a 24-track studio.

The excesses are tempered by the 

reservations—purchasing all the 

land around his farm on the Mull 

of Kintyre to create an exclusion 

zone being one. In many headlines, 

the scrutiny doesn’t even allow for 

the facts; and don’t get Paul started 

on the various movies about the 

four-piece. 

“I’ve seen a lot of them,” he smirks, 

“and often the reality has been left 

somewhere else. I will often give a pass 

to the actor because they are doing 

their best interpretation of you, but it 

always feels a bit strange, as it would 

do for anyone watching themselves.”

I N T E R V I E W :  P A U L  M C C A R T N E Y

The Beatles 
seeing the 

sights of  
Washington in 

1964
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Perhaps one of the strangest 

rumours about McCartney is that, 

for the most commercially successful 

songwriter in history, he can’t actually 

read music. “Actually, that one is 

true,” he laughs. “I can’t read music. 

It’s the strangest thing. When I took 

lessons as a kid, it seemed a bit too 

much like homework to me. It wasn’t 

until later I started to enjoy it, then 

I tried to play catch-up, but I just 

couldn’t get my head around reading 

music and being so regimented in 

what to play and how to express it. 

It seemed to go against something in 

my core—I wanted the freedom and 

the creativity. I didn’t want to toe the 

line, and I don’t think there are many 

musicians that do really. I do think it’s 

about time I learned, but I guess I’ve 

done OK without it!”

As for the future, pausing isn’t 

an option; it never has been. Even 

during COVID, McCartney III, his 

26th studio album, was released. The 

sell-out global tour to accompany 

it didn’t happen, and that arguably 

leaves Sir Paul with unfinished 

business he’ll most likely want to 

tend to before his next collection of 

tracks finds themselves being mixed 

and mastered. “If I didn’t have a new 

project or a challenge to conquer,  

I can only imagine I’d start thinking 

further or deeper about the reality of 

death, and that’s not something  

I want to do, particularly,” he laughs.

“Death won’t ever scare me—when 

you get to my age you have to accept 

your mortality; you have to realise 

it’s a finite thing and the belief that 

your life will trip on forever becomes 

fractured; but it’s still some distance 

away for me, of that I’m sure.”

In truth, McCartney’s grasp on 

the fragility of life has always been 

there; certainly, since John Lennon 

was snatched away from him. The 

effect it has had on the Liverpudlian 

songwriter and cultural bastion of 

the modern generation is certainly to 

enjoy each day as it comes, but also to 

go about his business with sensitivity, 

calm, light-heartedness, and humility.

Paul McCartney in 2021 is as 

gentle and open as at any point in 

his impossibly decorated past—the 

awards, the success, the money all 

fade into the background for a man 

entertained not by the trappings, but 

the sheer art of his craft.

“If I want to say anything, I’ll write a 

song; so that song becomes all I really 

need in the world. That’s a wonderful 

gift bestowed on me by who knows 

what. The magical mystery tour rolls 

on, and everyday I’m grateful.” n

“IF I WANT TO SAY 
ANYTHING, I’LL WRITE 
A SONG. THAT’S A 
WONDERFUL GIFT 
BESTOWED ON ME BY 
WHO KNOWS WHAT” 
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…I WAS BORN IN MADRAS IN INDIA and 

the house we lived in was like a film set. It 

had a playground with swings and I can 

honestly say I had a lovely childhood—apart 

from the time I fell into a timber pond at age 

seven and almost drowned. I was walking on 

the logs, one of which turned over and I went 

under the water. I couldn’t swim and neither 

could my brother Irwin but he lay on his 

belly, grabbed my hand and pulled me up. 

He saved my life.

…MY FATHER ALWAYS WORE HIS 

UNIFORM. He was a captain in the army and 

everywhere we went in the car he would be 

saluted. That made me very proud of him. My 

mother was a housewife so she didn’t have a 

career. Mind you, I think having ten children 

was work in itself. I was the ninth born and 

an 11 and 3/4 lb baby.

Coming to fame in 
the 1960s, Engelbert 

Humperdinck has 
sold more than 140 

million records 
worldwide. He looks 

back on his 
childhood in India, 
how “Release Me” 

changed his life and 
why he never got to 
work with Gorillaz

I REMEMBER…

Engelbert 
Humperdinck
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